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Abstract 
This paper aims to present the design rationale of a work in progress, the design of a set of spice containers. It 
will focus on to define and clarify the initial idea behind the design.  
 
In a world of mass produced identical objects, customized products which reflect the choices of their users allow 
a better emotional dialogue. User customization helps to explore the experience the direct relation of emotions 
and their tangible reflections on a product. 
 
In this study on the design of a set of spice containers, the very basic idea is to convert the senses into visual 
data and let the users to determine the final appearance of a product according to senses and emotional wishes. 
 
The set is designed to be consist of opaque containers which are identical in shape and having no typography on 
them. The user is expected to add a portraiture photo shot in the moment of tasting the particular spice, used as a 
label or to choose a stock photograph from the web site of the project allowing the user to visualize the taste of 
spice with all his/her social emotional experiences. Every spice evoke different senses and resemble different 
emotions, so each user will have his/her own label on containers driven by its sense and emotions  to indicate 
what the container contains 
 
Keywords: Facial expression, face as an interface, user-defined products, representation of emotion 
  
 
 
Introduction 
In this project, I try to explore how the image of a facial expression could be used as a label 
of a spice container to indicate the kind of spice it contains.  
 
In the age of identical mass produced objects, it is important for the user to customize the 
product he or she owes. The customization of a product defines a space for the user for self 
expression. The more control on the physical sphere surrounding, the more user satisfaction. 
Being aware of this fact, numerous products let the user to customize the product, mostly by 
allowing to determine the final appearance of the product. The user tends to express his or her 
existence and individuality with the products he or she chooses to finalize. Customizable 
products mostly allow the user to change the appearance by changing the graphical 
expression rather than changing the form of the product.  
 
Customizable products are generally the personal products which also define the appearance 
of the user like the mobile phones or the garments. Kitchen appliances and the kitchenware 
are mostly standard objects those do not allow user customization. But the kitchen is an 
important part of the house where we spend at least some of our time everyday. Kitchen 
appliances or the kitchen products have a great potential for adopting them and producing 
user defined customizable products. Even one piece of distinctive product helps the user to 
define his or her identity in the kitchen.    
 
The spice containers have a very simple interface. Mostly the lateral surface of the container 
is used sometimes with a label or a printed image to be used as an interface to convey the 
information about the content. Mostly a textual message conveys the information of what is 
in. Some examples contain graphical labels or lateral printings whereas some examples use 
three dimensional abstractions of spices to convey the information, like the famous “Happy 
Spices” of Stefano Giovannoni. Of course some sets of spice containers made of transparent 
materials do not use an interface containing abstracted information but let you directly see 
what is inside the container. 
 
This set of spice containers uses the image of a human face in the label as an interface to 
convey re information about the content of the container. Each container has a defined area to 
place a picture of a face as a label to indicate a definite spice.  
 
 
Spice and emotions 
Spice is a special additive for food. Spice affects the taste of all kinds of food as no other 
ingredients could do. Spice is the final touch that shapes the taste of the food. It refines the 
taste and glamorizes the meal by its stimulating affect on the sense of taste. By affecting on 
the senses, spices make us to appreciate our food, experience it better, and feel it stronger. 
The sense of taste evokes different emotions and so spices help us to experience our feelings 
better by triggering different senses and emotions. Metaphorically we say, spice adds 
emotions to dishes. We choose different spices to add emotions to our food, and we keep 
different spices in different containers where we have to be aware which emotion is in which 
container. In this project I wanted to develop a system to label the specially designed spice 
containers within this metaphor of matching spices with emotions. The match also creates the 
second metaphors connected to the first: Using the face as a medium to communicate 
emotions. 
 
 
Face as a medium to communicate emotions 
It is widely acknowledged that facial expression is the primary medium for emotional 
exchange. (Planalp, 1996) Emotions are revealed and understood via the facial expressions 
mostly. Very different emotions could be expressed via the face and most of the facial 
expressions are understood universally. Besides its ability to express different emotions, 
facial expression is also very advantageous for recognition. Facial expression is the most 
familiar graphical expression for the human being. The human face has an innate appeal. 
From a very early age-even as young as four days- infants show a preference for looking at 
representations of faces rather than arbitrary designs or colours. (Fantz, 1970 cited in Simoff 
& Sudweeks, 2000) The representation of facial expression thus could convey a great deal of 
information. 
 
Spices could be said to evoke some emotions by the feelings they trigger. And the emotions 
can be reflected by and recognized via the facial expressions. Emotions are personal, so the 
tastes. As the feeling of taste differs from one person to another, the already personal 
emotions the taste evokes also differ from one to another.  
 
As different spices evoke different emotions, they end up in different facial expressions. If we 
match spices and emotions as a metaphor, we could use different facial expressions to 
separate the emotions so the spices.  The facial expressions could be used to signify different 
spices in a very personal way. The images of facial expressions could be matched with spices 
and could be used as labels for spice containers. This metaphorical relation between spices, 
emotions, facial expression and customization of labels is the driving force of that project: To 
design a set of spice containers which uses the images of facial expressions as labels. 
 
 
The design of the container 
The spice container is a cylindrical opaque container with no typography on them. The 
container is designed not to refer any information about the spice inside with the shape or 
appearance. I have chosen a neutral and standard shape for the container and an opaque 
material to focus the communication of information on the label. The identical shapes and 
colours of the containers will direct the user to create an affective interface for him or her. 
Every container has a defined area to place a facial picture selected by the user to signify a 
definite spice. (Figure 1)   
 
Figure 1, The Container 
 
 
Using the image as a label 
The selection of the image to use as a label is totally up to the user. The user will choose a 
picture to signify a kind of spice and will place it as a label. There are two ways defined and 
offered for the selection of pictures in this project:  
 
The first one is to use the photos of the facial expressions that directly framed and shot by the 
user. The user could have a picture of him or her taken at the moment of tasting the spices. 
This lets the user to represent the spices with the direct photos of facial expressions. The 
result would be a totally unique, customized and real representation of emotions to be used as 
the label to signify the spice. In this way of directly taking the photo, the user could also pose 
a facial expression to show the facial expression of the emotion that the spice evokes or 
resembles. (Figure 2)    
 
 
 
 
 
 
 
Figure 2, User’s Choice 
 
The second way of creating user defined labels is to let the user to choose a picture, or a 
specific framing of a picture of a facial expression from a catalogue of stock photos. The 
catalogue consists of images of different facial expressions belong to different emotions. The 
user either directly chooses one that is close to his approximation to his or her match of taste 
emotion and facial expression or edits the selected and uses it as a label.     
 
The Catalogue, www.facethespice.com  
The catalogue is the collection of photos of facial expressions. It both aims to present the user 
a collection of images to choose and also aims to provide the user contribution to the project. 
The web site that publishes the images, allow the users to download the pictures and to 
upload pictures to contribute to the project with their own experiences and expressions. The 
web site is available at www.facethespice.com 
 
The default collection of the website consists of pictures of different facial expressions. For 
clear and understandable facial expressions, actors and actresses are asked to pose. Different 
faces of emotions are shot as reflected by the actors and actresses to be used as a source for 
the user. After logging in to the site, the user could select pictures, which are already 
formatted suitable to the dimensions of the label and download them to place to the container. 
The user could ether visit the default pictures area, or the user’s area, which contains the 
uploaded images of other, spice container users. A user either could download a photo of a 
facial expression or upload his or her photos whether taken or chosen by them. There won’t 
be any space for comments or explanations, as only the image of the facial expression would 
be used to represent a spice through representing an emotion nonverbally. Visitors are 
encouraged to choose the same pictures for different spices, as emotions and the matches are 
totally personal. (Figures 3, 4, 5, 6, 7, 8 & 9)   
 
 
Figure 3, Web page 01: facethspice.com 
 
 
Figure 4, Web page 02: facethspice.com 
 
 
Figure 5, Web page 03: facethspice.com 
 
 
Figure 6, Web page 4: facethspice.com 
 
 
Figure 7, Web page 05: facethspice.com 
 
 
Figure 8, Pop-up 
 
 
Figure 9, Containers and Faces 
 
In commercial applications of this product and this system of selecting a special label for 
your own product, a printed collection could be presented to the user at the moment of 
purchase or the web site could also save the selection of the user, print it properly and send it 
to the user where the one time postage is paid already in the price of the set of containers.  
  
Conclusion 
This is not a study to develop a tool to measure emotions by examining facial expressions. 
But the collected data about how people match facial expressions and emotions could be used 
to help a research on the subject.  
 
This study aims to explore the user definition of an interface of a product by defining a space 
for the user to visualize the communication provided by that interface. This design of spice 
containers is an example of user-defined product appearance. A very simple but an important 
part of the object, the interface, the way how it represents the information is let to be 
developed by the user. This study questions the visualization of information with familiar 
representations by defining the facial expression as a representation of a spice. The study also 
aims to explore how senses and emotions could be converted into visual data and could be 
used in product development.  
 
Besides the design of a set of spice containers, the design of the web page for the project is 
also an important element of my research. I aim to create and explore a model to investigate 
how a community who shares the same products could shape the appearance of a product by 
a total contribution. As it is obvious, the more users log in to the page and share pictures, the 
more the expressive ability of the interface and the diversity of the labels increase. 
Experiencing the contribution of a community of users to the physical interface of a product 
could help to explore novel experiences such as community defined forms and products 
shaped under the continuous flow of information.   
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